
Step by Step walk through of creating a campaign. 

Log into your Campaigns section in your Dashboard. 

 
Add a New Campaign. 

 



Name your Campaign (this is usually your Client's business name). The 
SSID is what users will see in the network list on their device when 
searching for a network. 

 
Turn on the social logins you wish to use and choose from your list of 
previously created apps for that social network. 



 
Once you add your social login apps, you can drag and drop them in any 
order you choose. 



 
In Step 2 you can choose your default language, whether to turn multi-
language on to allow users to view your landing page in another language. 

This is also where you will style your login page. You can set background 
colors, images and text color. 



 
 

You may also choose to enable a foreground color if you are not using an 
image background. The opacity can be changed and the corners can be 
rounded. 



 
 

Add a header and/or footer. You can add images, text and links in either 
section. 



 
 

Header and footer script sections allow you to add different scripts for 
conversion tracking and re-targeting of users. 



 
 

Custom Terms & Conditions can be added for each campaign. If this is left 
blank the Terms & Conditions located in the Branding section of your 
Dashboard will be shown to end users. 



 
 

Users can be redirected to a webpage of your choice upon successful 
login. *If you choose this option AND other options on the page your users 
will run into issues after login. URL redirect cannot be used with other 
options. 



 
 

A Custom Thank Page can be chosen if you do not want to redirect users 
to a webpage. Graphics, text and links can be placed on the Thank You 
Page. 



 
 

A previously created autoresponder (Mailchimp, iContact, etc.) can be 
added to place users directly into a list for your email campaign. 



 
 

Email reporting can be implemented so you or your client can monitor the 
success of the campaign with daily, weekly or monthly activity reports. 



 
 

A Trip Advisor widget can be added using code found in the business's 
Trip Advisor account. 



 
 

If the business has an App, you can direct users to the App download after 
login. 



 
 

Auto emails can be sent to users after they login, thanking them, maybe 
with an offer. 



 
 

 
 
Allow users who log in with Facebook to like your page. Also Auto Tweet 
from a users account when they log in with Twitter. 



 
 

Don't forget to Save your Campaign! 



 
 

After you have completed setting up your campaign you will need to 
connect it to a device and a location. 

The steps are as follows: 

To connect the Campaign, please follow the screenshots below: 

Go to Locations, choose the location where you want the campaign to run 
and click Edit. 



 
 

Click on the Campaigns tab select your campaign from the dropdown and 
click Set as Default. 



 
 

Next, Assign a device to the location. This will also assign the default 
campaign and any scheduled campaigns to that device. 

Click the Devices Tab, then click Assign Device. 

 
 

Choose a device from the dropdown menu. 



 
Save the Device to the Location. 

 
The Campaign is now created, assigned to a Location and a Device. 

CONGRATULATIONS YOU HAVE SETUP YOUR FIRST 
DEVICE AND CAMPAIGN! 



 


